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Instructor:



Marcia Fernandes
Voice Mail:



954-308-2284


E-Mail:



mfernandes@aii.edu
Website:



www.marciafernandes.net 
E-companion



N/A
Office Location: 


M 426 
Office Hours:                     

By Appointment
Course Title:



Web Marketing
Course Number:


MAR2720 

Course Description: 


This course focuses primarily on marketing on the web, 






addressing the elements and requirements of information 






distribution, advertising or sales in the Interactive Media medium. 






Students learn how to use traditional marketing theories and 





strategies as well as how to modify those strategies for utilization






within the demands and opportunities unique to the Web.
Prerequisite(s)


None
Co-requisite(s)


None
Instructional Contact Hours/
3 lecture hours 
Credits:



3 credits
Learning Objectives:

The student will:

1. Delineate the various current models for making money on the Internet.

2. Recognize the various types of web sites and identify the successful strategies of each one.

3. Research and understand various interactive platforms and marketing techniques

4. Demonstrate skill in researching content and marketing issues in the public and trade press as well as

by using online and published sources.
Instructional Materials and References:

Required Textbook(s)


Textbook:  
E-Marketing, 5th ed.


  
Publisher: Prentice Hall  

Author: 
Judy Strauss & Raymond Frost

Publication Date: October 31, 2008
ISBN:  
978-0-13-615440-2
Suggested Textbook(s)


Textbook: 
Marketing, An Introduction, 9th ed.         
Publisher: Prentice Hall
Author: 
Philip Kotler & Gary Armstrong

Publication Date: March 2, 2008
ISBN:  
978-0-13-602113-1
Instructional Methods:

Lecture and discussion, in-class exercises, final project, individual project consultation and exams.
	TOPICAL OUTLINE [Syllabus is subject to change.]

	Week 1
	10-4-2010
	Lecture:  Marketing, An Introduction, Ch's 1,2,3

In- Class: Web Activity 
Homework:  1)  Find an existing company to create an E-Marketing plan which includes a website.  
2)  Write a company description and background (much like an "about us" page) - 5 points

	
	
	

	Week 2
	10-11-2010
	Lecture:  E-Marketing in Context, Performance Metrics:  Ch’s 1,2

In-Class: Web Activity - 5 points
In-Class review of homework assignments
Homework: 1).  Site Purpose (what is its role in the overall marketing scheme). 2).  E-Business Model Classification (per exhibit 2.4 p. 31).  - 5 points

	
	
	

	Week 3
	10-18-2010
	Lecture: The E Marketing Plan: Ch 3,  E-Marketing Opportunities: Ch 4
In-Class: Web Activity - 5 points
In-Class review of homework assignments
Homework: 1).  Develop balanced scorecard goals and measures for the website from the 4 perspectives (per exhibit 2.6, 2.7, 2.8, 2.9, pg's 39-41)) 
2). Site Map   -5 points

	

	Week 4
	10-25-2010
	Lecture:  Ethical and Legal Issues:  Ch 5
In-Class: Web Activity - 5 points
In-Class review of homework assignments
Homework:  1) SWOT Analysis (per exhibit 3.4, p. 52).  
2) E-Marketing Objective-Strategy Mix (per exhibit 3.6, p. 55) - 5 points

	

	Week 5
	11-1-2010
	Lecture:  E-Marketing Research:  Ch 6
In-Class: Web Activity - 5 points
In-Class review of homework assignments

Homework:  1).  Study for Mid-Term Exam  
2).  Develop a privacy policy for the website - 5 points

	

	Week 6
	11-8-2010
	Mid-Term Exam  Chapters 1-6,  15 points
Lecture:  The Competitive Review, Consumer Behavior Online: Ch 7
In-Class review of homework assignments

Homework:  1). Competitive review of the websites of the clients 3 top competitors with Likert scale (per example shown in class) 
2).  Positioning Map Analysis how these competitors are positioned relative to your client. 5- points

	

	Week 7
	11-15-2010
	Lecture: Segmentation, Targeting: Ch 8
In- Class: 1).  Determine your relevant segment variables (per exhibit 8.4, p. 176) and create a target market profile,  2) Create a user profile for the website (per example shown in class). 3)  Exchange outcomes (per exhibit 7.2, p 156)
In-Class review of homework assignments

Homework:  Finish in-class and perform edits to project as instructed 5- points

	

	Week 8
	11-22-2010
	Lecture:  Differentiation, Positioning Strategies:  Ch 9
In- Class: 1).  Outline the differentiation dimensions for the client's business.  

2). Outline the internet- specific differentiation strategies (per exhibit 9.2. p. 200)
Homework:  Finish in-class and perform edits to project as instructed 5-points

	

	Week 9
	11-29-2010
	Lecture:  The Online Offer and Value, Tier 2 Strategies:  Ch 10
In- Class:  E Marketing Tactics for:  
1) Offer (product or service), 
2)  Price/Value

 3) Distribution/ Supply Chain, 
 4) Advertising, Promotion, Personal Selling, (refer to page 49 handout, Ch 3)     
 5) Customer Relationship Marketing, 
 6). Information Gathering

Homework:  Finish in-class and perform edits to project as instructed - 5 points

	

	Week 10
	12-6-2010
	Search Engine Optimization: Ch 14
 In- Class: 1).  Executive Summary 
2).  Cover Page,  
3).  Table of Contents
Homework:  Finish in-class and perform edits to project as instructed -5 points, Study for Final Exam

	

	Week 11
	12-13-2010
	Final Exam Chapters 7-10, 14  15 points
Hand-in Final Project


Assessment Criteria and Methods of Evaluating Students:

Grading Criteria (%):
Web Activities

20%/  20 points




Midterm: 


15% / 15 points





Final Exam


15% / 15 points






Web Marketing Project 
50% / 50 points






Total 



100% 100 points
Method of Evaluation:
A = 94-100 
4.0

C = 74-76 
2.0





A-= 90-93 
3.7

C-= 70-73 
1.7





B+= 87-89 
3.4

D+ = 67-69 
1.4





B= 84-86 
3.0

D = 60-66 
1.0





B-= 80-83 
2.7

D-= n/a





C+=77-79 
2.4

F = below 60 
0.0

Estimated Homework Hours: 

Approximately 4 hours per week

Required Supplemental Materials:

Pencil, Notebook, Presentation Binder

Cost:                  



$10.00
Technology Needed: 



Access to the Internet

Student Responsibilities /Course Policies:  Late work accepted up to 1 week with a full grade penalty.  No cell phone usage or text messaging during lectures.
TOPICS:
1. Overview of Marketing theory and principles

2. Conduct research to identify current trends

3. Identify the market needs and analyze target markets.

4. Build Web site traffic and increase Web site stickiness.

5. Establish a powerful Web presence for little or no cost.

6. Conduct a competitive analysis

7. Conduct a self-analysis (SWOT analysis)

8. Utilizing multi-channel marketing strategies effectively

9. Identify and meet the needs of both business and personal audiences

10. Reduce startup expenses

11. Promote site through press releases and overview of the PR function

12. Promote the site through search engines, banners, etc
13. Analyze traffic statistics and keep visitors coming to the Web 
CRITICAL INFORMATION FOR FALL 2010
Policies - All policies of the Student Handbook apply to this course.  These include, but are not limited to, grading policies, attendance and plagiarism. (SEE ALSO COURSE POLICIES).

Attendance – Any student who does not attend class for 10 consecutive calendar days may have their enrollment terminated.   Absences of more than 9 hours in a 3 hour per week course, or 12 hours in a 4 hour per week course constitute failure.  Please see the student attendance policy in the student handbook or the catalog for further information.

Graduation Application Period for FA10 Grads – Monday, October 25- 29, 2010.
Graduate Candidacy Clearance– A graduate candidate MUST report to the Office of the Registrar, then to Student Services - Monday, December 13, 2010

ADA (Americans with Disabilities Act) –It is AiFL policy not to discriminate against qualified students with a documented disability in its educational programs, activities or services.  If you have a disability-related need for reasonable accommodations in this class, contact AiFL counseling department located in Harbor Walk Suite 101.

Important Dates for the Quarter


Fall 2010 Classes Start
Monday, October 4, 2010
Week 1
Add/Drop Period
October 4 – October 11, 2010
Week 1

Graduation Application Period for WI11 Grads
Monday October 25– 29, 2010
Week 4

Online Course Withdraw Deadline 1st Session
Wednesday, November 3, 2010
Week 5

Registration Advisement
November 1 - 5, 2010
Week 5

Fall II 2010 Mid-Term Quarter
Thursday, November 11, 2010
Week 6

Veterans Day Holiday
Friday, November 12, 2010
Week 6

EREG (Online) Registration Period
November 8 – November 28, 2010
Week 6-8

Thanksgiving Holiday
Thursday & Friday, Nov 25 & 26, 2010
Week 8

No Classes- Thanksgiving Weekend
Saturday, November 27, 2010
Week 8

Course Withdraw Deadline onground
Friday, December 3, 2010
Week 9

Online Course Withdraw Deadline 2nd Session
Friday, December 10, 2010
Week 10

Graduate Candidacy Clearance
Monday, December 13, 2010
Week 11

Winter 2011 Schedules Available
Monday, December 13, 2010
Week 11

Portfolio Review & Graduation
Thursday, December 16, 2010
Week 11

Last Day of Classes
Saturday, December 18, 2010
Week 11

Fall Break
December 19, 2010 – January 9, 2011

All dates/times are subject to change

Fall 2010 schedules available - Monday, September 20, 2010 wk. 11

Important 
Always check the student newsletter and postings on the bulletin boards, the glass cases in the halls and elevators.
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