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Course Description:
The use of the marketing research process as a tool for solving advertising  problems is a focus of this course. The source of data, sampling procedures, questionnaire design, data collection and analysis and who uses the information and how is covered.
Prerequisite(s)


Fundamentals of Marketing, MAR1010
Co-requisite(s)


None

Instructional Contact Hours/
3 lecture hours 
Credits:



3 credits
Learning Objectives:

The student will:

1.    Discuss why market research is collected or conducted

2.    Differentiate between primary and secondary research

3.    Explain the reasons for primary research

4.    List the elements of successful survey design

5.    Distinguish between a survey and a questionnaire

6.    Itemize the various forms of data collection

7.    Discuss the advantages and disadvantages of personal interviews,   

       Telephone or mail surveys, and focus groups

8.    Explain essential data analysis techniques

9.    Explain the standard industrial classification system (SIC) and its codes

10.  Define market segmentation

11.  List the types and availability of standard research data

12.  Discuss the use of demographic data to create target segments

13.  Create a research plan, including research objectives and a budget

14.  List the types of data available from standard sources

15.  Determine if primary research must be conducted

16.  Collect data and conduct any primary research

17.  Present the results of marketing research in a readable report
Instructional Materials and References:
Required Textbook(s)


Textbook: 
The Marketing Research Project Manuel, 4th ed.         


Publisher:
 Southwestern Publishing
Author: 
Jarboe, Glen R
,



Publication Date: 1999
ISBN:

 0324004575




( unknown binding)
Suggested Textbook(s)

Textbook:  
State of the Art Marketing Research  

Publisher: NTC Contemporary  

Author: 
Blankenship, Albert



Publication Date: June 11, 1998
ISBN: 

0-8442-3443-5
Textbook: 
How Customers Think 


Publisher: Harvard Business School Press
Author: 
Zaltman, Gerald



Publication Date:  February 21, 2003
ISBN:

1578518261 

Instructional Methods:

Lecture, discussion, take home group project, individual consultation and exams.
	TOPICAL OUTLINE [Syllabus is subject to change.]

	Week 1
	4-4-2011
	The Marketing Research Project;  Ch’s 1-3 Project Manual (PM)

Homework:  Develop a Research Idea

	
	
	

	Week 2
	4-11-2011
	Data Collection and Research Systems; Ch’s 1-3 Textbook  (TB)

In-Class review of week 1 assignment

Homework: Perform a client interview. 5-points

	
	
	

	Week 3
	4-18-2011
	The Research Proposal: Ch 4 PM, Ch 5 TB   10- points 

In-Class Assignment:  Write the Research Proposal – 1st Draft (follow example page 44 in the PM)  In-Class review of project assignments

Homework:  Edit per instructor comments

	

	Week 4
	4-25-2011
	Questionnaire Design: Ch 9 TB  10 - points
In-Class Assignment:  Write a Questionnaire – 1st Draft (Review sample questionnaires from PM & TB)

In-Class Review of project assignments

Homework:  Edit questionnaire per instructor comments

	

	Week 5
	5-2-2011
	Sampling Methods: Ch 7 TB 

In-Class Review of project assignments

Homework:  Prepare for Mid-Term Exam

	

	Week 6
	5-9-2011
	Mid-Term Exam All lecture notes from week 1-5   15 points
In-Class Review of project assignments

Homework:  Conduct your research 10 points
Write me a field report describing how you conducted the research and bring your surveys to class next week.

	

	Week 7
	5-16-2011
	Data Collection:  Ch 10, 11 TB - 10 points
In-Class Assignment:  Analyze your research data, code and count

In-Class Review of project assignments

Homework:  Finalize tables and calculations of data

	

	Week 8
	5-23-2011
	Analysis and Summarizing Results:  Ch 12 TB, Ch 9 PM

In-Class Assignment:  Write the Research Report – 1st draft (Review outline p. 194 PM) 

In-Class Review of project assignments

Homework:  Edit research report per instructor comments

	

	Week 9
	5-30-2011
	Holiday!  No Class!

	

	Week 10
	6-6-2011
	Applying Research:  Ch’s 13, 14,16  TB  10 points
In-Class Review of project assignments

Homework:  Prepare final draft of research report and presentation

	

	Week 11
	6-13-2011
	Final Exam Chapters 10-14,16 Textbook 25 points 

Hand in Final Research Project

Oral Presentation of Research Report 5 points


Assessment Criteria and Methods of Evaluating Students:

Grading Criteria (%):





Midterm: 


15% / 15 points





Final Exam


25% / 25 points






Research Project 

60% / 60 points






Total 



100% /100 points
Method of Evaluation:
A = 94-100 
4.0

C = 74-76 
2.0





A-= 90-93 
3.7

C-= 70-73 
1.7





B+= 87-89 
3.4

D+ = 67-69 
1.4





B= 84-86 
3.0

D = 60-66 
1.0





B-= 80-83 
2.7

D-= n/a





C+=77-79 
2.4

F = below 60 
0.0

Estimated Homework Hours: Approximately 4 hours per week

Required Supplemental Materials:

Pencil, Notebook, Presentation Binder

Cost:                  



$20.00
Technology Needed: 



Access to the Internet

Student Responsibilities/ Classroom Policies:  Late work accepted up to 1 week with a full grade penalty.  No cell phone usage or text messaging during class.
TOPICS:
· The Research Approach
· Problem definition, types of information needed, alternative research designs available. 
· Communicating and Reviewing Your Findings
· Presentations and Report Writing. 

· Secondary Data Collection:
· Using the Internet, Internal and external sources of secondary data.

· Primary Data Collection I: Qualitative Design

· Qualitative Research Techniques: observation, focus groups, depth interviews and projective techniques.

· Analyzing Qualitative Data

· Approaches to analysis, knowing your data, coding and the analytical  

· Primary Data Collection II: Quantitative Design

· Interviewing, panels and omnibuses.

· Sampling

· Sampling theory, probability and non-probability samples. 

· Measuring Attitudes 

· Importance of attitudinal data. Comparative and non-comparative scaling. 

· Questionnaire Design 

· Question content, wording and order. Design, layout and appearance of  the questionnaire, 

· Managing The Research Project

· Organizing and briefing your fieldworkers, beginning data imputing, checking progress. 

· Analyzing Quantitative Data
· Descriptive statistics, cross-tabulations, multi-variate analysis. 
                                CRITICAL INFORMATION PAGE FOR SP 2011
Policies - All policies of the Student Handbook apply to this course.  These include, but are not limited to, grading policies, attendance and plagiarism. (SEE ALSO COURSE POLICIES).

Attendance – Any student who does not attend class for 10 consecutive calendar days may have their enrollment terminated.   Absences of more than 9 hours in a 3 hour per week course, or 12 hours in a 4 hour per week course constitute failure.  Please see the student attendance policy in the student handbook or the catalog for further information.

Graduation Application Period for SU 11 Grads – Monday, April 25-29, 2011

Graduate Candidacy Clearance– A graduate candidate MUST report to the Office of the Registrar, then to Student Affairs - Monday, June 13, 2011
ADA (Americans with Disabilities Act) –It is AiFL policy not to discriminate against qualified students with a documented disability in its educational programs, activities or services.  If you have a disability-related need for reasonable accommodations in this class, contact AiFL counseling department located at Harbor Walk suite 101.






[image: image1.wmf]
Important Dates for the Quarter


Class Start





Monday, April 4, 2011 (wk. 1)

Add/Drop period




April 4 – April 11, 2011 (wk. 1)
Good Friday Holiday




Friday, April 22, 2011 (wk. 3)

 Registration Advisement




May 2, 2011- May 6 (wk. 5)
 EREG (Online) Registration Period


May 9 – May 29, 2011 (wk. 6-8)
Memorial Day Holiday




Monday, May 30, 2011 (wk. 9)

Course Withdraw Deadline on-ground


Friday, June 3, 2011 (wk. 9)

Online Course Withdraw Deadline 


Friday, June 10, 2011 (wk.10)
Graduate Clearance




Monday, June 13, 2011 (wk. 11)

Portfolio Review 9 AM > 12 PM



Thursday, June 13, 2011 (wk. 11) 

Graduation





Thursday, June 16, 2011 (wk. 11)

Last Day of Classes




Saturday, June 18, 2011 (wk. 11) 

Spring break





June 19, 2011 – July 10, 2011 (wk. 11)

All dates/times are subject to change

Summer 2011 Schedules Available Monday June 13, 2011
Important 
Always check the student newsletter and postings on the bulletin boards, the glass cases in the halls and elevators.
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