THE ART INSTITUTE OF FORT LAUDERDALE
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Fall  2010
THE ART INSTITUTE OF FORT LAUDERDALE
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Spring 2011

Instructor:



Marcia Fernandes
Voice Mail:



954-308-2284


E-Mail:



mfernandes@aii.edu
Website:



www.marciafernandes.net 
E-companion:


Available
Office Location: 


M 426 
Office Hours:



By Appointment
Course Title:



Advertising Portfolio 
Course Number:


ADV 4710C

Course Description:
In preparation for job interviews, students write, design and refine an advertising portfolio.  Working individually with the instructor, each student selects representative pieces that showcase written, marketing, presentation, business, design and conceptual competencies that meet the requirements of the advertising in Bachelor Design program.
Prerequisite(s)


ADV 4806 - Senior Project, Integrated Marketing Campaigns
Co-requisite(s)


None
Instructional Contact Hours/
3 lecture hours 
Credits:



3 credits
Learning Objectives:

The student will:

1. Complete 12 pieces required for their professional portfolio as determined by the portfolio list.
2. Produce professional quality work that demonstrates unique creative applications.
3. Develop and organize previous pieces which demonstrate the skills required to secure employment in the Advertising field.
4. Demonstrate knowledge of, and employ a variety of presentation techniques to display works.
5. Evaluate sample resumes, and develop a resume according to suggested guidelines.
6. Develop an effective cover letter.
7. Develop verbal and interpersonal skills to enhance professionalism and marketability.
Instructional Materials and References:

Required Textbook(s)


Textbook: 
Integrated Advertising, Promotion and Marketing Communications, 4th       

Publisher: 
Pearson



Publication Date: January 7, 2009
Author: 
Clow and Baack


ISBN:
978-0-13-607942-2
Suggested Textbook(s)


Textbook:  
The Graphic Designers Guide to Portfolio Design  Publisher: Wiley, 2nd ed  

Author: 
Debbie Rose-Myers



         Publication Date: 12-15-08
ISBN: 

10-0470184760   or 13-978-0470184769
Suggested Periodicals:  
Ad Week

Instructional Methods:
• 
Portfolio pieces must be designed in conjunction with curriculum at the Art Institute of Fort Lauderdale.

• 
All pieces must be approved by the Portfolio Instructor for inclusion in the portfolio by Week  9.
• 
Students must complete ALL projects on the Portfolio list. No single item may be used to fulfill more than one requirement.

•    Additional pieces may be included, but they must be approved by the Portfolio instructor. Pieces that are 

     not approved by the instructor may NOT be used as part of the student AIFL portfolio. 

· If the student is working on a portfolio piece in another class, you must show your work in progress to the portfolio instructor.

• 
The pieces must be completed by the date and time specified of the Faculty Review in Week 10. There will be no extensions. An incomplete portfolio will result in automatic failure.  Formal Business Attire is required.  Portfolio presentation must include a power point presentation as well as a portfolio with hard copies.
• 
Students must participate in the Employer Portfolio Review (even if they are already employed) in week 11. Absence at this review will result in automatic failure.  Formal Business Attire is required.

• 
Grading:  Students must receive a grade of "C" or higher in this class in order to graduate.  The portfolio must be complete by the designated date for this to happen. All pieces must be presented, in completed form, to the instructor for approval. 


You will receive two grades in this class, one midterm and one final. Grades will be based upon:



• Completion of the required number of pieces



• Quality of design



• Technical competency



• Professional presentation

	TOPICAL OUTLINE [Syllabus is subject to change.]

	Week 1
	1-12-2011
	LECTURE:  Introduce assignments, materials, and course procedures.

Review portfolio list. Homework: 1) Begin designing advertising and

promotional pieces for your IMC 2)Develop a concept journal for the IMC

	
	
	

	Week 2
	1-19-2011
	LECTURE: Conduct individual portfolio reviews.  Review and critique assigned 

pieces (see list). Homework: 1) Finalize advertising and promotional pieces for 

your IMC.  2) Design/collaborate on your own personal website

	
	
	

	Week 3
	1-26-2011
	LECTURE: Discussion, and presentation of portfolio material.  

Homework:  1) Design the corporate ID  package for your IMC client 

2) Design your resume, stationery kit, promotional item 

	

	Week 4
	2-2-2011
	LECTURE: Discussion on Portfolio Presentation Techniques, including.

Design. Analysis and Resume Design. Review and critique assigned pieces. 

Review and critique assigned pieces by a graphic design instructor.

Homework: 1 ) Write a press release for your IMC 2) Select your photographs 

for the portfolio and create a photography book.

	

	Week 5
	2-9-2011
	LECTURE:  Discussion, and presentation of portfolio material.  Review and 

critique assigned pieces. Homework:  1) Develop realistic media schedules for 

your IMC. 2) Finalize work on additional graphic design pieces for the portfolio

	

	Week 6
	2-16-2011
	 LECTURE:  Discussion, and presentation of portfolio material.  Review and 

critique assigned pieces. Homework: Complete strategic planning 
elements for the IMC:  mission statement, corporate goals and objectives, 

SWOT analysis, any other items you choose.

	

	Week 7
	2-23-2011
	LECTURE: Discussion, and presentation of portfolio material.  Final review and 

critique assigned pieces by a graphic design instructor. Homework:  1) Conduct

 Industry Research for your IMC. 2) Finalize work on another class project or 

case study for portfolio

	

	Week 8
	3-2-2011
	LECTURE: Discussion, and presentation of portfolio material.  Review and 

critique assigned pieces. Homework: 1) Bind your IMC  2) Prepare your 

Portfolio power point presentation for Faculty Presentation.

	

	Week 9
	3-9-2011
	LECTURE: Discussion, and presentation of portfolio material.  Review and 

critique assigned pieces. Homework: Get everything ready to hand in next

 week!

	

	Week 10
	3-16-2011
	Individual Final Portfolio Faculty Presentation and Review. Work on fine tuning
         your presentation for Employer Portfolio Review. Make any changes as 

        recommended at faculty review. Missing your presentation appointment or 
        an incomplete portfolio will result in failure. Homework:  Prepare any final  

        details for employer review.

	

	Week 11
	3-23-2011
	Employer Portfolio Review. Absence will result in automatic failure.


Assessment Criteria and Methods of Evaluating Students:

Grading Criteria (%):  
Integrated Marketing Communication Plan
50%




Presentation of Portfolio at Faculty Review
15%





Graphic Design (minimum of 2 items)
10%





Self- Promotional Package


  5%





Digital Portfolio



  5%





Photography Portfolio (minimum 20 shots)
  5%







Case Study/ Written Project


  5%





Concept Journal 



  5%





Total





100%
Method of Evaluation:
A = 94-100 
4.0

C = 74-76 
2.0





A-= 90-93 
3.7

C-= 70-73 
1.7





B+= 87-89 
3.4

D+ = 67-69 
1.4





B= 84-86 
3.0

D = 60-66 
1.0





B-= 80-83 
2.7

D-= n/a





C+=77-79 
2.4

F = below 60 
0.0

Estimated Homework Hours: Approximately 6 hours per week

Required Supplemental Materials:

Color output of work, DVD, additional presentation materials as 

                           needed to develop portfolio pieces and IMC.  A presentation portfolio is required. (refer to 
                           Dickblick.com to purchase portfolios)
Cost:                 Cost for this course can vary depending on the final output for the pieces. Approximately 
                           $250 to  $500.
Technology Needed: 



Access to the Internet, Quark XPress, Photoshop, Illustrator.

Student Responsibilities/ Classroom Policies:  Late work accepted up to 1 week with a full grade penalty.  No cell phone usage or text messaging.
TOPICS:
1.
Performance Standards:


Professional quality work and portfolio preparation and presentation

2.
Defining project objectives:


CONCEPT - Knowledge presentation. Ease of use. Navigational function.



CONTENT - Platform independence. Operational. Good design.



FOLLOW THROUGH - Project completion based upon agreed time line.

3.
Enhanced design skills:


Effectively using color to create an appropriate message



Advanced knowledge of type and related type issues

4.
Finding originality in completed projects


Application of a level of unique originality to each required piece in the student portfolio

5.
Advanced color issues for output

6.
Demonstrate advanced proficiency of print output procedures.

7.
Organize the portfolio projects: Designing and editing text, drawings, charts, graphics

8.
Presentation and display environments


9.
Demonstrate knowledge of type and related type issues for portfolio display

10.
Preparing to take a successful interview

12th Quarter Bachelors Degree Portfolio:  Categories of Sample Items You MUST Have

1. IMC to include the following:


Per the required Textbook and Software:

1.0  Executive Summary


2.0  Promotion Opportunity Analysis


3.0  Corporate Strategies


4.0  IMC Management


5.0  IMC Objective One (Consumer)


6.0  IMC Objective Two (Distribution Channels)  or (Business to Business Channels)


7.0  Strategic Planning (minimum items)


     -     mission statement


     -     strategies and policies

     -     SWOT analysis


     -     industry research



8.0 Corporate ID
     -     stationery: letterhead and envelope

     -     business card
9.0 Advertising Campaign Traditional and Non-Traditional Media
· 3 ad print series:  newspaper or magazine*
· Broadcast media:  television story board*

· Broadcast media:  radio script

· Direct mail piece: consumer promotion

· Press release

· Digital media:  banner ads, social networking, web presence

*These items must appear in IMC binder as well as in the portfolio with the other creative
Optional advertising items:

- 
out of home (billboard, bus stops etc.)

· special event 

· poster

· contest 

· samples

· trade show exhibit

· point of purchase exhibit

· coupon

· customer loyalty program

· promotional items (toys, calendars etc.)

· power point sales presentation

· sales brochure

· corporate fact sheet/ informational page/ media kit

· package design

Optional Strategic Planning items:
· management team

· organizational chart

· financial statements
2. Self Promotional Items (resume must be approved by career services)
a. Resume

b. Stationery Kit – business card, letterhead, envelope

c. Additional Piece: ( promotional item – a creative thank-you gift)*

3. Digital Portfolio – Both a DVD and Website Required
-The website must be created by the student themselves.  
-The DVD must be Hi-Res PDF Format 300 DPI

4. Photography Portfolio:  20 shots professionally printed in a book *

           on-line resources:  picaboo.com, shutterfly.com, kodakgallery.com, blurb.com
5. Concept Journal

6. Written Case Study or Class Project 

7.  Additional Graphic Design Pieces:  Minimum of 2 required, more are recommended.

Bold indicates that which you are required to have

Attention:   You should verify that you are graduating according to school records!!

* These items most likely will involve the use of a 3rd party to complete.  Make sure you leave enough lead time prior to handing them in Week 10!

Portfolio of Excellence Award:  This award will be given to outstanding portfolios as determined by the Faculty Review Panel.  The award will be presented on Tuesday of  Week 11 in the Artemis room at 5 pm.
CRITICAL INFORMATION PAGE FOR SP 2011

Policies - All policies of the Student Handbook apply to this course.  These include, but are not limited to, grading policies, attendance and plagiarism. (SEE ALSO COURSE POLICIES).

Attendance – Any student who does not attend class for 10 consecutive calendar days may have their enrollment terminated.   Absences of more than 9 hours in a 3 hour per week course, or 12 hours in a 4 hour per week course constitute failure.  Please see the student attendance policy in the student handbook or the catalog for further information.

Graduation Application Period for SU 11 Grads – Monday, April 25-29, 2011

Graduate Candidacy Clearance– A graduate candidate MUST report to the Office of the Registrar, then to Student Affairs - Monday, June 13, 2011
ADA (Americans with Disabilities Act) –It is AiFL policy not to discriminate against qualified students with a documented disability in its educational programs, activities or services.  If you have a disability-related need for reasonable accommodations in this class, contact AiFL counseling department located at Harbor Walk suite 101.






[image: image1.wmf]
Important Dates for the Quarter


Class Start





Monday, April 4, 2011 (wk. 1)

Add/Drop period




April 4 – April 11, 2011 (wk. 1)
Good Friday Holiday




Friday, April 22, 2011 (wk. 3)
 Registration Advisement




May 2, 2011- May 6 (wk. 5)
 EREG (Online) Registration Period

May 9 – May 29, 2011 (wk. 6-8)
Memorial Day Holiday




Monday, May 30, 2011 (wk. 9)

Course Withdraw Deadline on-ground

Friday, June 3, 2011 (wk. 9)

Online Course Withdraw Deadline 


Friday, June 10, 2011 (wk.10)
Graduate Clearance



Monday, June 13, 2011 (wk. 11)

Portfolio Review 9 AM > 12 PM


Thursday, June 13, 2011 (wk. 11) 

Graduation





Thursday, June 16, 2011 (wk. 11)

Last Day of Classes




Saturday, June 18, 2011 (wk. 11) 

Spring break





June 19, 2011 – July 10, 2011 (wk. 11)
All dates/times are subject to change  
Important 
Always check the student newsletter and postings on the bulletin boards, the glass cases in the halls and elevators.
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