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Course Description:
In this course, students are introduced to the fundamentals of business.  Macroeconomics, labor relations, time management, human resources management, budgeting and basic marketing (IMC) principals are covered.
Prerequisite(s)


None
Co-requisite(s)


None
Instructional Contact Hours/
3 lecture hours 
Credits:



3 credits
Learning Objectives:

The student will:
1. Select and apply various management strategies in business situations

2. Describe business and management skills and responsibilities

3. Apply basic business principles to the creation and maintenance of a business

4. Predict global trends in business

5. Apply legal principles to the formation, operation, and termination of sole proprietorships, partnerships, and corporations

6. Compare and contrast the advantages and disadvantages of each form of business ownership

7. Practice business ethics

8. Develop a code of ethics

9. Recognize the major external influences on a company’s marketing efforts

10. Explain the historical perspective of business, including labor relations and governmental influences

Instructional Materials and References:
Required Textbook(s)


Textbook: 
Contemporary Business, 14e       

Publisher:  Wiley
Author: 
Boone & Kurtz



Publication Date: November 1,2010
ISBN:

13-9780470531297
Suggested Periodicals:
Bloomberg Business Week
Instructional Methods:     Lecture, discussion, in-class group projects, exams
	TOPICAL OUTLINE [Syllabus is subject to change.]

	Week 1
	4-4-2011
	Lecture:  The Changing Face of Business, Business Ethics and Social Responsibility  Ch 1,2

In-class group case study  (5 points) 

	
	
	

	Week 2
	4-11-2011
	Lecture:  Economic Challenges, Competing in World Markets  Ch 3,4

In-class group case study (5 points) 

	
	
	

	Week 3
	4-18-2011
	Lecture:  Forms of Business Ownership, Starting your own Business  Ch 5,6

In-class group case study (5 points)



Assignment: Prepare for Exam #1

	

	Week 4
	4-25-2011
	Exam #1 (Chapters 1-6)  15 points

Lecture:  Management Leadership, Human Resource Management  Ch 7,8

	

	Week 5
	5-2-2011
	Lecture:  Empowerment/ Teamwork, Operations Management  Ch 9,10

In-class group case study (5 points)


	

	Week 6
	5-9-2011
	Lecture:  Customer Driven Marketing, Distribution Strategies  Ch 11,12

In-class group case study (5 points)

Assignment: Prepare for Exam #2
 

	

	Week 7
	5-16-2011
	Exam #2 (Chapters 7-12) 15 points

Lecture:  Promotion/Pricing Strategies, Information Technology Chapters 13,14 

	

	Week 8
	5-23-2011
	Lecture:  Accounting/Finance, The Financial System Ch 15, 16

In-class group case study  (5 points) 

	

	Week 9
	5-30-2011
	Holiday!  No Class!

	

	Week 10
	6-6-2011
	Lecture:  Financial Management  Ch 17


In-class group case study (5 points)


Assignment:  Prepare for Exam #3
Assignment:  Bring the Sun-Sentinel newspaper of 6-13-2011

	

	Week 11
	6-13-2011
	Exam #3 (Chapters 13-17)  15 points
Final in-class project 20 points  
Optional:  In-class extra credit case study (10 points)


Assessment Criteria and Methods of Evaluating Students:

Grading Criteria (%):





Exam #1 


15% / 15 points






Exam #2


15% / 15 points






Exam #3


15% / 15 points





In-class group projects
35%/  35 points






Final in-class project

20%/  20 points





Total 



100 points/ 100%
Method of Evaluation:
A = 94-100 
4.0

C = 74-76 
2.0





A-= 90-93 
3.7

C-= 70-73 
1.7





B+= 87-89 
3.4

D+ = 67-69 
1.4





B= 84-86 
3.0

D = 60-66 
1.0





B-= 80-83 
2.7

D-= n/a





C+=77-79 
2.4

F = below 60 
0.0

Estimated Homework Hours: 

Approximately 3 hours per exam.

Required Supplemental Materials:

Pencil, notebook

Cost:             




$10
Technology Needed: 



Access to the internet

Student Responsibilities/ Classroom Policies:  Late work accepted up to 1 week with a full grade penalty.  No cell phone usage or text messaging.
TOPICS:
· Making effective decisions under conditions of uncertainty.

· Designing organizations for growth.

· Leveraging organizational culture.

· The challenge of motivating people.

· Leadership and using power and influence to accomplish goals.

· Organizational behavior.

· Financial Statements and Statement of Cash Flows.

· Financial Statement Analysis and Time Value of Money.

· Financial Markets and Valuation of Stocks.

· Capital Budgeting: Determining Financing Mix.

· Marketing strategy planning: Identifying attractive markets.

· Product development and Product Management. 

· Pricing strategy and channels of distribution.

· Promotion.

· Competitive strategies.

· Marketing.
                CRITICAL INFORMATION PAGE FOR SP 2011

Policies - All policies of the Student Handbook apply to this course.  These include, but are not limited to, grading policies, attendance and plagiarism. (SEE ALSO COURSE POLICIES).

Attendance – Any student who does not attend class for 10 consecutive calendar days may have their enrollment terminated.   Absences of more than 9 hours in a 3 hour per week course, or 12 hours in a 4 hour per week course constitute failure.  Please see the student attendance policy in the student handbook or the catalog for further information.

Graduation Application Period for SU 11 Grads – Monday, April 25-29, 2011

Graduate Candidacy Clearance– A graduate candidate MUST report to the Office of the Registrar, then to Student Affairs - Monday, June 13, 2011
ADA (Americans with Disabilities Act) –It is AiFL policy not to discriminate against qualified students with a documented disability in its educational programs, activities or services.  If you have a disability-related need for reasonable accommodations in this class, contact AiFL counseling department located at Harbor Walk suite 101.






[image: image1.wmf]
Important Dates for the Quarter


Class Start





Monday, April 4, 2011 (wk. 1)

Add/Drop period




April 4 – April 11, 2011 (wk. 1)
Good Friday Holiday




Friday, April 22, 2011 (wk. 3)

 Registration Advisement




May 2, 2011- May 6 (wk. 5)
 EREG (Online) Registration Period

May 9 – May 29, 2011 (wk. 6-8)
Memorial Day Holiday




Monday, May 30, 2011 (wk. 9)

Course Withdraw Deadline on-ground

Friday, June 3, 2011 (wk. 9)

Online Course Withdraw Deadline 


Friday, June 10, 2011 (wk.10)
Graduate Clearance




Monday, June 13, 2011 (wk. 11)

Portfolio Review 9 AM > 12 PM


Thursday, June 13, 2011 (wk. 11) 

Graduation





Thursday, June 16, 2011 (wk. 11)

Last Day of Classes




Saturday, June 18, 2011 (wk. 11) 

Spring break





June 19, 2011 – July 10, 2011 (wk. 11)

All dates/times are subject to change

Summer 2011 Schedules Available Monday June 13, 2011
Important 
Always check the student newsletter and postings on the bulletin boards, the glass cases in the halls and elevators.
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